MBIB 3004

M.B.A. DEGREE EXAMINATION, JUNE 2014.
Third Semester

International Business

GLOBAL MARKETING MANAGEMENT
(2012-13 Batch onwards)

Time : Three hours Maximum : 100 marks
PART A — (5 x 6 = 30 marks)
Answer any FIVE questions.
All questions .omE_% equal marks.

1.  What is International Marketing? And how does it
differ from domestic marketing?

2. What is EPRG? -

3. Explain the role of a Culture’s language in shaping
the marketing risk.-

4. What is Gross Domestic Product?

5.  How does local, international and global product
differs?
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have a lesser impact on the final price in the local
market. Jim mentioned the alternative that none
of them wanted to think about. “If we can’t
compete at those high prices, we may have to give
up the market”.

Questions :

(a) Evaluate the alternatives that were brought
up at the meeting

(b) Are there any other possible courses of
action?

(©) Propose and defend a course of action

(d) How would your response differ it, instead of
a tariff increase, Latinia had imposed a
quota cutting the imports of these products
by 756%?
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15.

16.

17.

Briefly explain various tools of Sales Promotion in
international Trade. .

Briefly discuss the global issues associated with
physical distribution and logistics. Cite one
example of a company that is making efficiency
improvements in its channel or physical
distribution arrangements.

PART C — (20 marks)

Compulsory

Case study

U.S Pharmaceuticals (USP) is 'a U.S firm with
about 30 percent of its sales outside the United
States. USP's concentrates on the ethical drug
business but has diversified into animal health
products, cosmetics and some patent medicines.
These other lines account for about one-fourth of

USFs $800 million sales.

USP’s international business is conducted in some
70 countries, mostly through distributors in those
markets. In six countries, however it has
manufacturing or compounding operations.
(Compounding refers to the local mixing,
assembling, and packaging of critical ingredients
shipped from the United States). USP's only Latin
American manufacturing/compounding operations
in Latinia, a country with a population of about 30
million. Some products are shipped from Latinia to
other Latin markets.

3 MBIB 3004




¥00¢ dIdIN 8 i

pinom Ajp ayj yeys3 os erurjer| o} peddrys sjonpoad
oy} uo oorxd Iomo[ B J0J S[) 9Y} UL SILI}O[I0}
pue so1jowWisod Suryse pojsa33ns OIIW .Aaoao?\r
pPe %GE PuUB %0 Ueom}dq paduel sjusIpaI3Ul
perrodwr oY) UO SSTNP) "BrUIjE] Ul Woy) d3eyded
pue o[quiasse pue sjusrpaidur Arewrxd oy} jrodurt
01 sem BopI doyjouy . joxrew wnrwaid ‘@otrd-y3ry
0} Teedde o3 £303e1)s Suruorjisod o3 adueyd pue

Amp ysry oyy Aed ‘Surprodwr aNUIIUOD P[NOd dM,,-

‘poysadsns yeioqe(] "Surjedur pa[ed A[IIsey oy} e
pesodaxd aIom UOIOR JO SISINOI JUAIIP [BISAS

"UO0IJeN3IsS Y} SSNISIP 03 WIL YHM JoW ‘SUTjeN I
SOLIJO[I0], ‘TodeURW ‘SAUR[[] O[T pue ﬁwzﬁoxamﬁ
sorjowiso))  ‘xedeurw  ‘o[eON  [eroqd(q  ‘Op
P[NOd SOLIIS[I0], PUE SO}PUWSO)) JBYM JSPISUOD 0}
Surjeowr B po[[ed 9y — Aeme }Yaam auo — 19q03Q
Jo 3say oy} pesodwir 9q 0} sem [YIIYym ‘dsearout
Jj1Ie) 8U) JO SMAU S} POAISIdL WIL USYA asuodsax
A1030BJSTJBS ¥ pU P[NOd SWI [euolrjeuINuUI
o)} SSO[UN 9SBAIOUL JjLIe} oY} WOIJ A[}edald Jyauaq
0y Poo3s “JeyIew 9Y} JO %(OF Inoqe pey yorym
‘SITy [BOO] Jey} PIASI[aq WIP “BILIdWY YIION
pue odoiny woiy sdrtuedurod [BUOIjRUILUL I8YJ0
puE SWLIY [BOO] USOM)S( POPIATP A[USAS jNOGE SeM
eruryer] Ul uonedwod SALIPS[I0], PUBR SOIPUWSO])

“I9LIIR( 9[(BjUNOWINSUL
ue A[qeqoad sem Amp juddiad ¢ 9y} JBY3 I9AMOY
‘possr[aq oY ‘poure[dxs UOSpPIBYOTY ‘PIYSI[qEISd
pey 1 oslyouely JI9WNSUOD dY} Ppue jonpoxd
porodwt ay3 jo o31saxd oY) JO 9sNEBISq SILIS[IO],
pue sorjowso) 10} we[qoxd remonred ou pesod

¥00€ dI9IN 14 :

pey Ajnp jusdiad 0g oYy, “weIo[eA pe jusdied Og 03
queoxad (g wogy sAed 91 sjjrIe} 9y} Ul 9SLI € juedW
sty} A[eogmoads ‘SeLIje[I0], pue sd1eWso) S S
10 ‘Jrey e pue reak jsed oy} 10§ Suroustradxe usdq
pey Axjunod oy} seinssaad sjusmied-jo-sduereq
oy jo esnedaq sjonpoid Jeryuesseuou, Auew uo
posearoul 3Ureq oIoM SHLIE], "9pe], [BUOTIRUISU]
JO AIJSTUT]\| UBTUIJRT] OY3 WIOIJ PIAISIAL SMIU
1s93€] oY) Aq PagqanjsIp AId9A Sem UOSPIeydIY wWIp

‘SuBTUI}R I8 JJe)s
oy} Jo 9so1 9y, ‘AreIpIsqns oY} Speay ‘UBdLIdUWY
ue ‘uospieyory WIP 9IdY} ssoulsng s} d[puey
07 erurjer] ur-Arerpisqns SUIjdIeUW € SBY SILI}I[I0],
pue sorjewso) ‘uoryisod jexrew S[qejdedcde ue
pUE UOT[[IW Q¢ I9A0 JO Sd[eS SBY JT dIoym “BIUI}er]
S1 sjosaewWl USIAI0] 19339q SUOISIAIP 8Y3} JO dUQ
‘sposprew udtea0y (L SJS — UOISIAIp djeredss
e £q pe[puey ST pue so[es Ul UON[IW OGI§ 10}
SJUNO0JOE SSOUISN( SOLIJO[I0} pue SIIJPWS0d S S

"Se[RISSBA
SOXTI] ‘[0aju0d Kjrrenb jo 1030011p oY) pue Ao[meH
woJ, ‘TeSeurwW [BIdUS3 A} — SUBILIDWY YIION

ore omj Aruo woym jo ‘odoad ogg sdojdwe juerd
werurje] Ay, 'sejels pejrun oyj ur sjue[d woiy
syonpoad paystuy Irey} 310dxe ‘erurjer] Ul [[8s osye
[oryMm ‘SUOISIAIP 19430 Y} [V (Yaredy [ewrue pue
‘sourorpowr Arejorrdoxd ‘sOTjowWIS0d) SUOISIAIP SN
I0Uj0 I0J [IOM OU S0P 3] "dUI] SnIp [edIyle s, dS()
jo Surpunoduwod oy} A[[eredss pue uoronpoad
oy} ur pededud ST 1 ‘UOISIAIP [esrneoeuwaeyd
oy} Aq peojyerado st jueld uwewune] Sd4SA




